
















DEPARTMENT OF
MASS COMMUNICATION 


HEAD OF DEPARTMENT’S REMARKS

In keeping with its mandate for the implementation of the Second Phase of the University Programmes, the University Senate, at its statutory meeting of May 15th, 2014 approved, inter alia, the establishment of the Department of Mass Communication. 

The Department of Mass Communication thus came into existence in year 2014. Its establishment was borne out of the need to give opportunities to teeming students who are desirous of honing their skills, and thus become excellent practitioners and professionals in the various aspects of Mass Communication.

This maiden edition of the Student’s Handbook covers a period of two years – 2014 to 2016. This revised edition covers 2023 – 2028. The courses offered are consistent with current academic vision and development goals of the University. Although the Bachelor of Science (B.Sc.) Degree in Mass Communication shall be awarded to qualified graduates at the end of their undergraduate programme, students would have the opportunity to specialize in the major aspects of Broadcasting, Journalism, Public Relations and Advertising.

This Handbook has carefully presented details of the academic programmes, the course structure, contents and credit loads. It also provides information on admission requirements, regulations governing awards of Degrees and regulations on conduct of examination.

To reflect its disciplinary diversity which is the essence of communication studies, the Department has on its staff list, academicians from diverse academic backgrounds, some of whom are from core Mass Communication/Sociology, while others are from Language Arts, English Language, Instructional Technology, Theatre Arts, etc.

Both Lecturers and students will find this Handbook very useful from time to time for guidance. Students are particularly enjoined to relate well with their level advisers, supervisors, and Programme Co-coordinators for clarification on any aspect of the Handbook that may not be clear to them. 

Finally, I wish to express my profound appreciation to all those who have contributed to the success of the preparation of this revised edition. I am particularly grateful to the Dean, Programme coordinators and the entire Academic and Non-academic staff of the Department. 

Any correspondence on this book should be addressed to the Head, Department of Mass Communication, Crawford University, Faith City, Igbesa, Ogun State.

Dr. Odigie, Joseph Dayo
Ag.Head of Department


1.	PHILOSOPHY, AIMS AND OBJECTIVES

The philosophy, aims and objectives of B.Sc. Mass Communication programme include but not limited to the followings:- 
(a)	To offer an undergraduate professionally oriented programme for the aspiring Nigerian Journalists, Communicators, Broadcasters, Public Relations and Advertising practitioners; 
(b)	To train and/or retrain Nigerian Journalists, Broadcasters, Public Relations and Advertising practitioners for leadership positions in the mass media organisations in Nigeria and the world; 
(c)	To raise and sustain the professional status of Journalism in Nigeria; 
(d)	To bridge the divergent perspectives of News gathering and dissemination; 
(e)	To provide the Mass Communication Students with the opportunity to master the art of communicating with the masses that transcends all disciplines, whether in writing or broadcasting for an on-line website at 9.00 p.m. daily. Newscast, or writing a speech for the Company Chief Executive Officer (CEO), or writing Advertising or Public Relation copy to sell or promote a product to the masses; 
(f)	To instill in the mass communication students the ability to respect deadlines and work under constant pressure; 
(g)	To train and encourage Nigerian Mass Communicators to be effective communicators by being able to think quickly, research creatively and WRITE OR BROADCAST concisely to the mass audience; 
(h)	To train Nigerian media men and women that would act as the trustees of the public trust and that would be socially responsible to the communities they serve by being accurate, fair, balanced and objective in their reportage of societal issues; 
(i)	 To produce Nigerian Mass Communicators who will continue to protect the basic principles of the PEOPLE’S RIGHT TO KNOW as the fourth branch of government or the Fourth Estate of the Realm; 
(j)	It is expected that at the end of the degree programme in mass communication, the mass communication graduate should be able to differentiate “Soft News” from “Hard News”, Truth from falsehood”, “responsible Journalism from irresponsible Journalism”. 
(k)	At the end of the degree programme in Mass Communication; it is expected that the graduate should be equipped enough to establish his/her own Newspapers, Magazines, Public Relations and Advertising Agencies, or even his/her own radio and/or television stations.

2.	COMPETENCIES AND SKILLS 
The attainment of skills should include competencies in studio operations, computer literacy, photo reporting, camera operations and some repairs. It should include the mastery of effective communications skills and superb public relations at all times.
Related cognitive abilities and skills required should include the following:- 
(a) Ability to quickly identify news and news values. 
(b) Ability to recognize and respond to the social responsibilities of the press. 
(c) Capability to manage human beings under pressure in the newsrooms and on the news beats. 
(d) Ability to demonstrate commitment to professional excellence right from the media attachment programmes and activities for the award of the degree. 


(b) Behavioural Attributes 
(a) Mass communication students should understand and appreciate the socio-cultural, and socio-political settings of the communities they serve. 
(b) They should be able to set the Agenda for the public discourse in their reportage, editorials, features etc. 
(c) Should be able to see TRUTH as the corner stone of good and responsive journalism. 
(d) Should be able to uncover rather than cover-up corruption in the society 
(e) Understand the psychology of human behaviour so as to be able to write logically about them. 
(f) Should be able to serve as the VOICE for the VOICELESS in the community they serve. 
(g) Should have and be able to demonstrate superb public relations at all times. 

Attainment Levels 
To graduate as a Mass Communication expert, the student must satisfy the following conditions:- 
- Should participate and complete the media attachment with high pass. Must show his/her portfolios to that effect; 
- Must attain not less than 65% of class attendance; 
- Participate and pass the course practices; 
- Participate and complete the final year projects; 
- Take and pass all compulsory courses; 
- More structured system of external examiner should be encouraged; 
- Total mark for continuous assessment should not be less than 40% and more than 60% in the production and skilled courses in mass communication; 
- Should demonstrate adequate professional knowledge in the communication of ideas; 
- In the non-production courses it should be 50%. 

3.	ADMISSION REQUIREMENTS

(a) Admission

(i) UTME: 
A minimum of five (5) credits passes in the Senior Secondary School Certificate Examination or in the General Certificate Examination - G.C.E. ‘O’ Level, or NECO, - National Examination Certificate or their equivalents. The five (5) credits passes must include English Language, Mathematics and Lit –in -Eng and must be obtained in not more than two sittings. An acceptable UTME score is also required.

(ii)   Direct Entry: 	
Direct Entry candidates must obtain the professional Diploma in Mass Communication of any University approved by the Senate of the University with not less than a GPA of 3.0. Any other acceptable equivalent qualification recognised by the Senate, Crawford University may be considered for direct entry in Mass Communication.

4.	UNIVERSITY MATRICULATION EXAMINATION
i.	Candidates must satisfy the requirements as specified in 3a (i) above.
ii.	Candidates must also have acceptable passes in University Matriculation Examination (UME).
iii.	UME subjects are: English Language, and any other four relevant Arts and Social Science subjects.
5.	GRADUATION REQUIREMENTS
a.	The Programme is planned over a four-year period consisting of eight semesters for UTME candidates and six semesters for Direct Entry candidates.  Each semester consists of about seventeen (17) weeks, fifteen (15) of which are devoted to formal teaching, peri-curriculum instruction and assessments.  Each course (especially 3-unit credit courses) includes a scheduled mandatory one (1) hour tutorial class per week.  The general requirements for graduation include the following:
(i)	The completion of a minimum of 146 units for UTME candidate including core, elective and general university education (GST) courses.  Direct entry students are required to complete a minimum of 116 units; 
(ii) 	A minimum of 15 credit courses outside the Department; 
(iii)	Complete report and defense of a research project supervised by a Supervisor

6.	GENERAL REGULATIONS GOVERNING THE AWARD OF BACHELOR'S DEGREE IN MASS COMMUNICATION

i.	A Programme of study shall be provided   leading to a Bachelor's degree to be denoted by the letters B.Sc. which may be awarded with Honours or as Third Class Degree 
ii.	The basic structure of the degree programme in this Department shall be of 4 years duration. All the courses taken during the four years shall count towards the award of degree.
iii.	Students who possess appropriate Direct Entry or equivalent qualifications may be admitted to the second year of the program and shall normally spend not less than six semesters for their degrees. Courses taken at 200, 300, and 400 levels shall be used in the award of the degrees of this category of students. Students in this category shall be required to take; in addition, appropriate prescribed GST courses and other compulsory courses at the 100 level.
iv.	All units and Grade Points (or Grade Point Average, i.e., GPA) earned at every level of a 4-year programme shall be calculated on a basis and shall not count equally towards the award of the degree.

7.	STUDENTS’ WELFARE
Students are advised to meet with their respective course advisers for academic grievances, advice, guidance and counseling.

The Course Advisers for each of the Levels are as follows:
100 Level			Mr. Adebisi, T. A.		
200 Level  			Mrs. Oluyemi, A. A
300 Level			Mr. Olopha, I.A.
400 Level			Mrs. Dunkwu, S.



8.	COURSE STRUCTURE
                100Level First Semester (HARMATTAN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	1
	MAC 101
	Introduction to Mass Communication 
	2
	C

	2
	MAC 103
	Writing for the Mass Media I
	2
	C

	3
	MAC 107
	African Communication System I
	2
	C

	4
	MAC 109
	Fundamentals of Journalism
	2
	C

	5
	MAC 105
	Word Processing I
	2
	R

	6
	SOC 101
	Introduction to Sociology 
	2
	E

	7
	BBS 105
	Mathematics For Business & Social Sciences
	3
	C

	8
	CSC 101
	Introduction to Computer Science
	2
	C

	9
	GST 111
	Use of English and Communication Skills
	2
	R

	10
	GST 109
	Use of Library, Study Skills and ICT
	1
	R

	11
	GST 113
	Peace and Conflicts Studies
	2
	R

	
	
	TOTAL Core
TOTAL Elective
TOTAL
	20
2
22
	



                **NB: All the Courses above MUST be taken and passed

100 Level Second Semester (RAIN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	1
	MAC 102
	History of Nigerian Mass Media
	2
	C

	2
	MAC 104
	African Communication Systems II
	2
	C

	3
	MAC 106
	Word Processing II
	2
	C

	4
	MAC 108
	Introduction To Advertising
	2
	C

	5
	MAC 118
	Writing for the Mass Media II
	2
	C

	6
	MAC 120
	Foundation of Broadcasting
	2
	C

	7
	GST 106
	Nigerian People and Culture
	2
	R

	8
	GST 112
	Communication  in English II
	2
	R

	9
	GST 110
	Logic, Philosophy and Human Existence
	2
	R

	10
	GST 114
	Introduction to French Language
	2
	R

	
	
	TOTAL 
	20
	


**NB: All the courses above MUST be taken and PASSED




200 Level FirstSemester (HARMATTAN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	1
	MAC 203
	Editing and Graphic of Communication
	2
	C

	2
	MAC 205
	Foundations of Communication Research 
	2
	C

	3
	MAC 207
	Introduction to Book Publishing
	2
	R

	4
	MAC 211
	Radio Programme Writing
	2
	E

	5
	MAC 213 
	Principles of Public Relations 
	2
	C

	6
	MAC 215
	Introduction to Photo Journalism
	2
	C

	7
	MAC 217
	Announcing and Performance
	2
	E

	8
	MAC 219
	News Writing and Reporting
	2
	C

	9
	MAC 223
	Industrial Attachment I
	1
	C

	10
	BSS 211 
	Introduction to Statistics for Social Sciences
	3
	C

	11
	GST 217
	Music Appreciation I
	1
	C

	
	
	TOTAL
	21
	


                    **NB: All the Courses above MUST be taken and passed


200 Level Second Semester (RAIN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 
	STATUS

	1
	MAC 204
	Theories of Mass Communication
	2
	C

	2
	MAC 206
	Advanced and Specialized Reporting
	2
	R

	3
	MAC 210
	Radio and Television Operation
	2
	E

	4
	MAC 222
	Basics of Screen Writing
	2
	E

	5
	MAC 224
	Radio & Television Scriptwriting
	2
	C

	6
	MAC 230
	Features Writing
	2
	C

	7
	MAC 232
	Photo Editing
	2
	C

	8
	MAC 234
	Writing and Production for PRAD
	2
	C

	9
	MAC 236
	Advertising and Media Planning
	2
	C

	10
	EDS 202
	Practice of Entrepreneurship
	2
	C

	11
	GST 218
	Music Appreciation II
	1
	C

	
	
	TOTAL
	21
	


**NB: All the courses above MUST be taken and passed








             300LevelFirst Semester (HARMATTAN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	1
	MAC 301 
	International Communication  
	2
	C

	2
	MAC 303
	Issues in Nigerian Mass Communication Media History
	2
	C

	3
	MAC 307
	Techniques in Book Publishing
	2
	C

	4
	MAC 311
	Rural Community Newspaper
	2
	R

	5
	MAC 313
	Editorial writing
	2
	C

	6
	MAC 327
	Communication for Development
	2
	C

	7
	MAC 345
	Industrial  Attachment II
	1
	C

	8
	EDS 301
	Entrepreneurial Development Studies II
	2
	C

	9
	MAC 347
	Application of Computer
	2
	C


**NB: All the courses above MUST be taken and passed

                  **NB:ELECTIVE CHOOSE ANY TWO FROM THE FOUR AREAS OF SPECIALISATION
PRINT/JOURNALISM OPTION COURSE 
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	10
	MAC 315
	Newspaper Management and Production
	2
	E

	11
	MAC 333
	Photo Journalism Management
	2
	E

	12
	MAC 343
	Manuscript Assessment
	2
	E

	13
	MAC 323
	University Press and Book Publishing Industry
	2
	E


BROADCAST OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	14
	MAC 309
	Broadcasting Management and Programming
	2
	E

	15
	MAC 325
	Broadcasting Commentary and Critical Writing.
	2
	E

	16
	MAC 329
	International and Foreign Broadcasting
	2
	E

	17
	MAC 337
	Radio News Reporting and Production
	2
	E





                PR AND ADVERT OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	 18
	MAC 321
	Advertising and PR Research
	2
	E

	19
	MAC 331
	Advertising Media Planning and Monitoring 
	2
	E

	20
	MAC 335
	Fundamentals of Media Relations
	2
	E

	21
	MAC 319
	Community Relations
	2
	E



FILM AND CINEMATOGRAPHY OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	22
	MAC 339
	Film Production
	2
	E

	23
	MAC 341
	Introduction to Film, Cinema and Literature
	2
	E

	
	
	TOTAL Core
TOTAL Elective
TOTAL
	15
4
21
	


**NB: TWO (2) Elective Courses MUST be taken and passed
           300Level Second Semester (RAIN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 
	STATUS

	1
	MAC 302 
	Communication and Society 
	2
	C 

	2
	MAC 306
	Economics of Mass News Reporting
	2
	C

	3
	MAC 310
	Foreign Correspondence 
	2
	R

	4
	MAC 330
	New and Social Media
	2
	R

	5
	MAC 332
	Precision Journalism
	2
	C

	6
	MAC 334
	Screen Directing
	2
	C



**NB: ELECTIVE CHOOSE ANY TWO FROM THE FOUR AREAS OF SPECIALISATION
PRINT/JOURNALISM OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 
	STATUS

	7
	MAC 314
	Book Publishing and the Law
	2
	E 

	8
	MAC 318
	Multimedia /Online Journalism
	2
	E

	9
	MAC 336
	Magazine Management and Production
	2
	E


BROADCAST OPTION COURSE
	10
	MAC 312
	Rural Broadcasting
	2
	E

	11
	MAC 328
	Nollywood and African Film
	2
	E 





PR AND ADVERT OPTION COURSE
	13
	MAC 320
	Marketing Communication Management
	2
	E

	14
	MAC 322
	Advertising Creative Strategies and Tactics
	2
	E

	15
	MAC 326
	Marketing Foundations for Advertising and Public Relations
	2
	E



FILM AND CINEMATOGRAPHY OPTION COURSE
	16
	MAC 328
	Nollywood and African Film
	2
	E

	17
	MAC 324
	Film Theory and Aesthetics
	2
	E

	
	
	TOTAL Core
TOTAL Elective
TOTAL
	12
4
16
	


**NB: TWO (2) Elective Courses MUST be taken and passed

                400Level First Semester (HARMATTAN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	1
	MAC 401 
	Mass Media  Laws 
	2
	C

	2
	MAC 403 
	Data Analysis in Communication Research  
	2
	C

	3
	MAC 405
	Drama and Documentary Production
	2
	C

	4
	MAC 407
	Investigative and interpretative Reporting
	2
	C

	5
	MAC 409
	Comparative Media  System
	2
	C

	6
	MAC 413 
	Issues in Broadcasting
	2
	C


**NB: All the courses above MUST be taken and passed

NB: ELECTIVE CHOOSE ANY TWO FROM THE FOUR AREAS OF SPECIALISATION
PRINT/JOURNALISM OPTION COURSE 
	  S/N          
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	8
	MAC 417
	Research in Book Publishing 
	2
	E

	9
	MAC 419 
	Bindery and Finishing Operations
	2
	E





BROADCAST OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	9
	MAC 421
	Television Programme Writing and Production
	3
	E



PR AND ADVERT OPTION COURSE
	S/N

	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	10
	MAC 423
	International Advertising 
	2
	E

	11
	MAC 425
	Advertising and PR Campaign Management
	2
	E

	12
	MAC 427
	Organisation and management of Advertising and PR Agencies
	2
	E



                 FILM AND CINEMATOGRAPHY OPTION COURSE
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 

	STATUS 


	13
	MAC 429
	Film Animation
	2
	E

	14
	MAC 431
	Film and Video Production
	2
	E

	
	
	TOTAL Core
TOTAL Elective
TOTAL
	12
4-3
16-15
	



       400Level Second Semester (RAIN)
	S/N
	COURSE CODE
	COURSE TITLE
	UNITS 
	STATUS

	1
	MAC 402
	Media Ethics
	2
	C

	2
	MAC 404
	Educational Broadcasting
	2
	C

	3
	MAC 406
	Documentary Film Production 
	2
	C

	4
	MAC 408
	Economic and Social Issues in Advertising and PR 
	2
	R

	5
	MAC 410
	Marketing Publications
	2
	R

	6
	MAC 438
	Critical Writing and Reviewing
	2
	C

	7
	MAC 499
	Original Research Project
	6
	C


                   **NB: ELECTIVE CHOOSE ANY ONE FROM THE FOUR AREAS OF SPECIALISATION
PRINT/JOURNALISM OPTION COURSE
	9
	MAC 418
	Newspaper Organisation and Management
	2
	E

	10
	MAC 420
	Web Page Design and Publishing
	2
	E





BROADCAST OPTION COURSE
	11
	MAC 430
	International PR
	2
	E

	12
	MAC 446
	Public Affairs Broadcasting
	2
	E



PR AND ADVERT OPTION COURSE
	13
	MAC 426
	Strategic Public Relations and Advertising 
	2
	E

	14
	MAC 428
	Legal and Ethical Contest of PRAD
	2
	E

	
	
	
	
	



FILM AND CINEMATOGRAPHY OPTION COURSE
	15
	MAC 434
	Cinema Management
	2
	E

	16
	MAC 436
	Film Criticism
	2
	E

	
	
	TOTAL Core
TOTAL Elective
TOTAL
	18
2
20
	


**NB: ONE (1) Elective Courses MUST be taken and pas








COURSE DESCRIPTION

MAC 101	Introduction to Mass Communication 				  2 Units C
Consideration of mass communication as a sub-type of human communication and overview of the progress; models, and elements of communication; Survey of the mass media, including their adjuncts. Examination of the characteristics, functions, contents, operations and impact of the mass media as well as national mass media systems and mass communication between/across nations. 									
MAC 102 	History of Nigerian Mass Media 					  2 Units C
This course traces the major trends in the development of the mass media in Nigeria; as well as their adaptation and contribution to the political, religious, economic and social development from 1959 till the present.	
	
MAC 103 	Writing for the Mass Media I					2 Units C
Instruction and practice in writing for the mass communication media with the major emphasis on development of the journalistic style and proficiency in grammar and the use of language. 

MAC 104	African Communication Systems II 				 2 Units C
This course discusses the application of African traditional communication structure, form and content. Generally, the major purpose of this course is to expose students to the applicability of African communication systems. It explains names, venue, institutions and folk media as channels of communication in Africa and explores the use of myths and the applicability of African popular culture in information dissemination	
	
MAC 105 	Word Processing I							 2 Units R
This course is expected to help students practice in typing aimed at enabling students to acquire the basic knowledge and skills essential for beginning journalists.

MAC 106 	Word Processing II							 2 Units C
This course is expected to help students practice in typing aimed at enabling students to acquire the basic knowledge and skills essential for beginning journalists.
												
MAC 107	African Communication Systems I 					2Units C
African oral traditional communication structure, form and content; survey of past and present modern mass media systems as influenced by African Political Culture.							
MAC 108	Introduction to Advertising 					 2Units C
The course will focus on a general review of the fundamental principles and tenets of the advertising discipline.

MAC 109	Fundamentals of Journalism					  2Units 
This is a foundational curse whose objective is to introduce students to the basics of journalism practice in print and broadcast and examine the structure of news, organizations and the news production process; and get the students acquainted with basic terminologies essential in journalism practice.  The course examines the nature and definition of news structure and forms, news gathering techniques, organization, Broadcasting Organization of Nigeria (BON), Nigeria Union of Journalist (NUJ), Nigerian Press Council (NPC), the Guild of Editors, and the emerging world of online Journalism.									
MAC 118 	Writing for the Mass Media II					 2Units C
Instruction and practice in writing for the mass communication media with the major emphasis on development of the journalistic style and proficiency in grammar and the use of language.

MAC 120	Foundation of Broadcasting					  2Units C
This course is designed to introduce students to the basic concept and principles of radio and television broadcasting, the basic equipment, news production and presentation. The Course Guide gives you an overview of what to expect in this study.				
MAC 203 	Editing and Graphics of Communication 				  2Units C
Students are taught how to write and edit copy in a style appropriate to the news media. Emphasis is placed on the preparation of articles and photographs in photo editing for newspaper publication. Editing symbols and news proof reader’s symbols will be used in this case. 						
MAC 204 	Theories of Mass Communication 					 2UnitsC
Exploration and analysis of major theories which deal with the nature, uses and effects of mass communication; The relationship between theory and research and the relevance of the latter to the success of the former are discussed early in the course. 										
MAC 205	Foundations of Communication Research 			  2Units C
The primary aim of this course is to introduce students to data gathering methods in journalism and Mass Communication; and enable students to analyze research data, and critically evaluate any piece of journalistic writing or social science research. Another objective is to help students to apply the learnt methods in carrying out research project

MAC 206 	Advanced and Specialized Reporting 				  2Units R
Advanced instruction and practice in writing news stories with emphasis on investigative and other in-depth reporting techniques; Instruction and practice in reporting and writing news stories with emphasis on the reporting of the neighbourhood, accidents, fires, suicides, crime, business, press conference, etc. 														
MAC 207 	Introductions to Book Publishing 					   2UnitsR
Examination of book publishing as a cultural activity, and as a business; the environment of book publishing; Book publication as a mass industry; divisions of the industry; A look at the publishing process; industry activities and associations.	
									
MAC 210 	Radio and Television Operations 					  2Units E
Systematic analysis of radio and television studio/control room technology and the nature of sound; Practical exercises in studio set-up, standard operating procedures and use of studio facilities.															
MAC 211	Radio Programme Writing						  2Units E
Examination of the elements and activities of the writing process with special attention to the nature of radio and its audience; Focus on the writing of talks, spot announcements, eye-witness accounts and magazines.												
			
MAC 213	Principles of Public Relations 					   2Units C
The course will examine the concepts, theories, and practices of Public Relations and Public Affairs; the importance of Public Relations in either profit or non-profit organizations. 

MAC 215	Introduction to Photo-Journalism 					  2Units E
This is a practical introduction to news photography featuring solid grounding in basic camera and darkroom techniques but placing emphasis on the development of the emerging photojournalist’s sensitivity to people; Circumstances and events to which he will be expected to take pictures that communicate; Fundamentals of photography, operation of different cameras, photography processes and the use of standard photographic equipment and materials in the photo-laboratory. This is a photo-reporting course with emphasis on pictures that communicate with aesthetic as well as technical skills. Portfolios are required. Students are taught the techniques of photograms and photo-Easy. 	

MAC 217 	Announcing and Performance 					  2Units E
Examination of the fundamentals of voicing and the nature of speech; Review of performance techniques with regard to the microphone and the camera, as well as of performance types, viz: the actor, the straight announcer, the disc jockey, the news reporter, the interviewer, the master of ceremonies and the narrator. Practical exercises in the various roles.
		
MAC 219	News Writing and Reporting 					   2Units C
This is a practical, skill-based course designed to enable students become proficient reporters and writers of news stories for print and broadcast. Here, students are to be acquainted with instruction and practice in reporting and writing news stories. Students are expected to learn to report and write publishable news stories under deadlines. The course examines: principles of news assignment and beats. Structures of the news story and other journalistic writing and genre shall also be discussed. Emphasis is on the reporting of the neighbourhood, accidents, fires, suicides, crime, business, press conference, etc. The course emphasizes news reporting and writing through at least bi-weeekly practical exercises which is graded by the lecturer as part of regular course work.

MAC 222	Basics of Screenwriting 						  2Units E
Analysis of the nature of the film script; The importance of pre-visualization; the content, outline and treatment of the screenplay; Practical exercises in scripting and evaluation. 

MAC 223   	Industrial Attachment I						1Units C
Students understudy the operations of a particular media organization under a carefully monitored arrangement between the Department of Mass Communication and that organization, then give a comprehensive account of their experience in a written report and class presentation.	

MAC 224	Radio and Television Screenwriting				  2Units C
This is a practical, skill-based course designed to enable students become proficient in writing for radio and television programmes. Here, students are to be acquainted with stages of scripting, types and their format, sources of ideas and inspirations to a script writer and importance of script to a presenter. The difference between radio and television is emphasised.
	


MAC 232	Photo Editing 							   2Units C
The course will examine a study of technical and aesthetic qualities of photographs and how these factors affect editorial decisions concerning the use of pictures in publications.  Students will be engaged in Practical work layout and design and other duties of a newspaper or magazine picture editor.

MAC 234	Writing and Production for PRAD					   2Units C
Writing can be learned by understanding the fundamental of what makes interesting writing and by practicing different forms of writing.  This course will equip students with necessary tools to become prolific writers specifically for Public Relations practice and advertising since this is a special area of writing persuasive and commercial messages.

MAC 236 	Advertising   and Media Planning 					   2Units C
The preparation of advertising media plan: analysis of the various media in terms of target audience reach and the frequency of reach; Consideration of other crucial factors in matching media with markets.	

MAC 238 	Features Writing							   2Units C
This is a practical course designed to enable students to become proficient in preparing a publishable copy under deadline. Focus is on writing, analyzing and marketing factual articles for newspapers, general and specialized magazines; Subject research, investigation of editorial needs, ethical and legal problems and manuscript preparation. Students are assigned beats, primarily on campus, to develop stories for publication and encouraged to submit outstanding articles to the metropolitan news media.The course examines various definitions of news as well as the structure of the news stay and other journalistic forms. Furthermore, it provides excellent material from the Nigerian and foreign news media for study and imitation.	
									
MAC 301 	International Communication					   2Units C
This course is an overview of world’s press systems. The focus will be on the uni-directional flow of information between the industrialized and Third World nations; how ideology, culture, economy and international market structure have all contributed either in hindering or advancing the international flow of news among nations. The scope, characteristics, peculiarities and current issues in international communication will be exhaustively treated so as to acquaint the student with a thorough knowledge of the politics and manipulative nature of international communication. 					
			
MAC 302 Communications and Society 					 2Units C
Examination of the mass media of communication as a social institution with particular attention to pertinent sociological concepts, themes and problems; The role and relationship of the mass media vis-à-vis major social institutions. Focus on the sociology and professionalism of mass media communicators, mass media contents and the issue of cultural imperialism of media dependency; internal dynamics and control of mass media organizations and mass communication politics. The role of communication in development is critically examined.																		
MAC 303 	Issues in Nigerian Mass Media History 				   2UnitsC
Critical analysis of significant events and personalities that have featured in and characterized the Nigerian mass media from the political, social and economic points of view; Course underscores the dynamics of the mass media in Nigeria and their institutional role. 

MAC 306 	Economics of Mass News Reporting 				  2Units C
Much of what passes for economics news reporting in the Nigerian news media is written by economists for economists. The course aims at preparing students to write up and analyze issues relating to the economy for a mass audience. A basic course in economics is desirable but not essential. Students offering this course should have successfully completed Advanced Reporting. 
										
MAC 307 	Techniques in Book Publishing 					2Units C   
Survey of frontiers in book publishing technology; The advent of xerography and similar duplicating processes.	

MAC 309 	Broadcasting Management and Programming 			   2Units E
Analysis of the nature and process of management and organization, generally, with particular reference to types of broadcasting organization and their settings; Consideration of the primary operations of radio and television stations and networks, particularly, programming and personnel and the skills required to manage them in the interest of society. 												
MAC 310 	Foreign Correspondence 						2Units R
The course emphasizes the need for the development of an elite press corps to survey the international scene for the country. It teaches the students, discusses the politics and economics of foreign correspondence and teaches skills that will enable the reporter to function effectively as a foreign correspondent. 											
MAC311 Rural Communities Newspaper 					   2Units R
Writing, editing and publishing weekly or regular newspaper for the rural community, small municipalities and urban neighbourhoods; Content analysis, readership research and business and management procedures.										
MAC 312	Rural Broadcasting 							  2UnitsE
Analysis of community needs and problems with regard to the role and qualities of radio and television; also Planning of community development projects for implementation through special radio programmes; Programme production and evaluation research. 

MAC 313	Editorial Writing							2Units C
Intensive work in the theory and practice of writing editorials and columns based on opinion with particular emphasis on analysis and interpretation of events.
		
MAC 314 	Book Publishing and the Law 					2UnitsE
An in-depth study of those aspects of the law basic to book publishing, with emphasis on libel, copyright, national security, privacy, etc., attention is given attendant ethical considerations. 
	
MAC 315	NewspaperManagement and Production				2Units E
Basic management and economic theory and application of theory to the management process in the newspaper business.Students will process editorial materials and produce the CRAWFORDLIGHT



MAC 318	Multimedia and Online Journalism				   2Units E
This course is designed as a practical skill based project that will teach the students how to write and produce for online media.  The various online newspapers in Nigeria shall be examined as well as other international online publications.  Other online genres such as webcasting, online radio, etc are expected to be taught.  Students are to publish an electronic publication – CRAWFORD ONLINE as part of this course.

MAC 319 	Community Relations 						   2Units E
Examines today’s community relations and how effective community relations can be an essential element in the overall public relations programme, focuses on untraditional approaches and on case histories to demonstrate how to cope with crisis situations. 	

MAC 320	Marketing Communication 						  2Units E

MAC 321 	Advertising and Public Relations Research 			  2Units E
Application of quantitative and qualitative research methodologies in advertising and public relations contexts; emphasis will be placed on budget, copy, and media research. 							
MAC 322 	Advertising Creative Strategies and Tactics 			  2Units E
Theory and practice of writing effective advertising messages, for print and broadcast media; The creative application of consumer and market surveys, copy testing methods, advertising readership studies 	

MAC 324	Film Theory and Aesthetics 					2UnitsE
Prerequisite; Introduction to Film, Cinema and Literature and Film Production; Exploration of film as extension of photography; Systematic consideration of the basic aesthetic principles, photographic approach, affinities and art.Also, analysis of the properties of the film medium with regard to the realistic tendency and formative tendency, or realism (asexemplified by the Lumiers brothers) and expressionism (as exemplified by Melie), and the clashes/compromises between both.The issue of film/cinema as an art.	

MAC 325	Broadcasting Commentary and Critical Writing 			  2Units E
Examination of the opinion function of journalism and types of commentary programmes, with particular attention to the editorial and emphasis on the application of principles derived from research in persuasive communication and attitude change. Also, distinction between commentary and critical writing; types of criticism and art review for radio and television will be discussed. 	

MAC 326	Marketing Foundations for Advertising and PR			  2Units E
A study of advertising and PR as communication tools, which can be used to market or promote a product, person, an organization or idea.  The art and science of marketing will be reviewed as the bases for determining the needs and types of communication solutions, which can effectively deal with marketing problems in different situations.

MAC 327	Communication for Development					2UnitsC
The course introduces the student to the role of communication in the development process.  It will examine the meaning of development and paradigm shifts in the conceptualization of the relationship between communication and development, theories of social change, media of development communication, theories of attitude and behavioural change communication, the planning and execution of development communication campaigns in such areas as health, agriculture, etc.

MAC 328	Nollywood and African Film 					2Units E
This course is designed to acquaint students with the history of films through colonial, pre-independence, post independence era, Nollywood and technological advancement that give video boom in early 1960s. The three school thoughts were examined and expatiate on to give in-depth understanding to the students.
	
MAC 329	International and Foreign Broadcasting 				 2UnitsE
Comparative analysis of national systems of broadcasting worldwide in terms of types of ownership, control, programming purposes and effects or impact; Consideration of international organization dealing with technical facilities and those dealing with programmes; Examination of the purposes and impact of external radio broadcasting stations. 		
MAC 330	New and Social Media 						2UnitsR   
The course will focus emerging waves of social media such as Face book; Twitter, Linkedin, etc; impact of social networking sites on news gathering and reportage; issues about social media and potential for peddling harmful information; social media and the citizenship power; connectivity and access. 

MAC 323	University Press and Book Publishing Industry			2Units E
This course will consider special problems by not-for-profit book publishing organizations.  Managing University presses in the interest of scholarship.

MAC 332	Precision Journalism 						2Units C
This course teaches how social scientific tools could be applied to routine reportorial activities in order to lend empirical authenticity to reports and information carried in the mass media.  It sensitizes the students to the need to apply scientific tools to news gathering, processing and reporting.

MAC 333	Photo-Journalism Management 					2Units E
This course deals with the general management of photo-laboratory. Coding and/or filling of photographs and presentation of photography chemical, papers, films, etc. Photo-journalism lab is differentiated from studio-photography in this course. 	

MAC 334	Screen Directing 							2Units C
The objective of this course is to introduce students to the theories of directing, dramatic form and acting.  This will be done through lectures, demonstrations and applied exercises.

MAC 335	Fundamentals of Media Relations					 2Units E
The course introduces the student to ways and means of establishing and maintaining relationship with the various media gate keepers.  It will also discuss ways of organsing various media events, e.g. press conferences, interviews, launching image studies, analysis of media coverage will also be explained.
												
MAC 336	Magazine Management and Production				 2Units E
Basic management and economic theory and application of theory to the management process in the magazine.Students will process editorial materials and produce the CRAWFORDLIGHT
MAC 337	Radio News Reporting and Production				2Units E
This course includes teaching students about the appraisal of the broadcast reportorial process, review of sources and elements of news.  It includes also instructing students on gathering and writing news for radio broadcast with guidelines for its preparation, including producing news summaries and bulletins of various formats.  It involves also introduction to radio news magazines.	

MAC 339	Film Production 							2Units E
This course will introduce the students to the various techniques used in digital film making.  Students will be able to experience all aspects of digital video production, from scripting and story-budding to shooting video and recording audio to editing at post-production.

MAC 341	Introduction to Film, Cinema and Literature			  2Units E
Examination of film as a medium of communication and the cinema as a communication setting with particular reference to literature and its various forms – the short story, novel, poem and drama; overview of the kinds of film – documentary (non-fiction), and avant-garde- the role of the cinema in urban and rural communities. 

MAC 343	Manuscript Assessment 						  2Units E
Survey of problems involved in prospecting for authors, motivating them, and working with them. Dreaming up projects, finding writers for them, screening and assisting authors; Criteria for assessing manuscripts; Creating and working with members of the editorial board. `								
												
MAC 345	Industrial Attachment II						  1Units C
Students understudy the operations of a particular media organization under a carefully monitored arrangement between the Department of Mass Communication and that organization, then give a comprehensive account of their experience in a written report and class presentation.		
							
MAC 347	Application of Computer						   2Units C
Introduction to Computer System and Applications; Revision of word processing (Microsoft word 2013); Introduction to spreadsheet package (Microsoft excel 2013): Create, format and save workbook/worksheets, Manipulation of data and Performing Calculations in spreadsheets, Sorting and Filtering, Charts, Data validation and conditional formatting; Introduction to Presentation (Microsoft PowerPoint 2013), Create new document and working with existing documents,Working with content in presentation, Formatting text, graphics, tables, charts and slide effects, Delivering presentations;Introduction and creation of databases, Query, and maintain a database, Web design, Graphics design.

MAC 401 	Mass Media Law							   2Units C
Study of the legal framework within which mass philosophy bearing upon the mass media, the development and constitutional growth of freedom of expression in Nigeria, the privileges and restraints affecting the mass media, libel, sedition, privacy, contempt obscenity, copyright, etc and government regulation. Ethical and moral standards applicable to the mass media; Ethical responsibilities of individuals, groups, and organizations engaged in message construction, transmission or consumption, particularly in the field of news and public affairs. 							


MAC 402	Media Ethics								  2Units C
.This is a study of the legal framework within which mass philosophy bearing upon the mass media, the development and constitutional growth of freedom of expression in Nigeria, the privileges and restraints affecting the mass media, libel, seditions, privacy, contempt, obscenity, copyright, etc and government regulation.  Ethical and moral standards applicable to mass media.  Ethical responsibilities of individuals, groups, and organizations engaged in message construction, transmission or consumption, particularly in the field of news and public affairs.															
MAC 403 	Data Analysis in Communication Research 			2Units C
Students are introduced to data analysis techniques, particularly the use of tables, graphs and the measures of central tendency. They are taught how to present and interpret data, using these techniques. 														
MAC 404	Educational Broadcasting 						2Units C
Assessment of the education potentialities and limitations of radio and television; Evaluation of pedagogic approaches and production techniques; radio forums and clubs; Planning and production of educational programmes; production of supplementary materials and teaching aids.

MAC 405 Dramas and Documentary Production 				2Units C
Overview of special problems involved in producing drama and documentary for radio and television; blocking; casting; budgeting; performance. Focus on only drama or documentary for both radio and television; or both drama and documentary for only radio or television.

MAC 406	Documentary Film Production 					2Units C
Pre-requisite: Film and video Editing. Survey and evaluation of the pioneers of the documentary form. Also, the analysis of the creative, political, anthropological and journalistic environment of the documentary; Design, pre-production planning, intensive fieldwork, production and subsequent evaluation of individual documentary projects.

MAC 407	Investigative and Interpretative Reporting 			2Units C 
This course is designed to teach the skills of journalistic investigation and interpretative news reporting and article writing.  The student will be exposed to the techniques of enquiry and interpretation of issues.	

MAC 408	Economic and Social Issues in Advertising and Public Relations   2Units R
The course will focus on the study of Advertising and public relations as institutions, the laws and ethics governing the profession in Nigeria as compared with developed countries like USA and Britain; self-regulation by practitioners and professional association; consideration of social responsibility, truth and deception, consumerism, etc. 										
MAC 409   Comparative Media system 						2Units C
The course is to introduce the student to a comparative approach to the understanding of the mass media in terms of their roles, structure and relationships to socio-political systems.

MAC 410	Marketing Publications 						2Units R
Topics include the study of the marketing mix; understanding sales representation, direct mail, space advertising, and publicity, as well as the selling of subsidiary rights. Guidelines for marketing to bookstores and other retail outlets, and to wholesalers and jobbers; approaching libraries will also be examined. 	

MAC 411	Media Attachment							3UnitsC
Students understudy the operations of a particular media organization under a carefully monitored arrangement between the Department of Mass Communication and that organization, then give a comprehensive account of their experience in a written report and class presentation.	

MAC 413	Issues in Broadcasting 						2UnitsC
The course will survey of critical perennial and contemporary matters that generate debate and controversy in broadcasting, such as sex, violence, foreign programmes and cultural domination, political and economic control of news. Topics include In-depth study of one or two issues, with particular reference to Nigerian Broadcasting; Review of research studies pertaining to the issues and consideration of the role of research in broadcasting	

MAC 417	Research in Book Publishing 					2Units E 
Types and methods of research used in book publishing, including media research, product research, market research, opinion research and campaign testing.											
MAC 418	Newspaper Organization and Management 			2Units E
This course is application of theory of economics and management to the management of general and specialized newspapers.  It also focuses on the office and the “shop” in a newspaper/magazine house; how to establish and run a profitable newspaper/magazine outfit, including managing both its material and human resources.

MAC 419	Bindery and Finishing Operations 					2Units E
An examination of operations used in book bindery and finishing, e.g. those involving creative, and management strategies.

MAC 420	Web Page Design and Publishing					2Units E
This course exposes students to the process of creating and designing web pages for media and other organizations.  It also teaches them the procedure for publishing newspapers, magazines, blogs, books, etc on the web.  Students will create a CRAWFORD COMMUNICATOR BLOG and keep it active as a practical tool during the course.

MAC 421	 Television Programme Writing and production 			3Units E
This is a critical examination of the structure, internal dynamics and functions of the news and current/public affairs division of broadcasting organizations.  Interpretative reporting of government affairs and production of current/public affairs discussion, news magazine and documentaries are taught.

MAC 423	International Advertising 						2Units E
The behaviour in sciences approach to international communications; study of the exportation, importation and adoption of foreign advertising programmes and their economic and social consequences.Principles in advertising and their applications in various countries, issues of cultural norms and care not to infringe these; choosing appropriate symbols and images; the message and ensuring it is understood.



MAC 425	Advertising and PR Campaign Management 			2Units E
This course is to point out the legal framework within which law relationship has the mass media, the development and constitutional growth of freedom of expression in Nigeria, the privileges and restraints affecting the mass media, libel, sedition, privacy, contempt obscenity, copyright, etc and government regulation. Ethical and moral standards applicable to the mass media; ethical responsibilities of individuals, groups, and organizations engaged in message construction, transmission or consumption, particularly in the field of news and public affairs.

MAC 426	Strategic public Relations and Advertising			 2Units E
This complements the rhetorical approach to the public relations which most of the courses in the sequence address.  It addresses the strategic dimension to public relations practice.  Public relations research is subsumed here and through it the student will also be introduced to the process of planning and conducting quantitative research in PR and advertising contexts.  The course elaborates on how to present and apply the findings of such studies.

MAC 427   Organization and Management of Advertising and PR Agencies 	2Units E
Establishment of effective guidelines for starting an enterprise in advertising or PR;The organization and management of the various departments of a full-service agency.
	
MAC 428	Legal and Ethical Contest of PRAD 				2Units E
This course is designed to acquaint the students with the various laws and ethical codes enacted to control and regulate PR and Advertising practice in Nigeria.  It will expose the student to the legal and ethical codes of public relations and advertising practice.  At the end of the course, students will have knowledge of the working of public relations and advertising laws and ethics.							
	
MAC 429 	Film Animation 							2Units E
This course is an exploration of the history of animation; development of the cartoon film.  It teaches the student the traditional techniques of animation (cel animation) and recent technical innovations-automation and computerization.  Students will learn the preparation and treatment of detailed verbal scripts, the storyboard; visual choreography.  Also, the course will analyze the uses of animation – its place in entertainment, public relations and advertising research will be.

MAC 430	International Public Relations 					2Units E
This course is designed to expose students to the concept of International Public Relations on global paradigm as International Public Relations is a vital discipline and strategy that facilitate mutual understanding among people of different belief, culture and background.  This course emphasized the relevance of International Public Relations in solving problems of multinational corporations, international businesses, government and personalities.  This course also will examines the globalization of Public Relations and its consequences in this country.

MAC 431	Film and Video Production 						2Units E
Analysis of trends, issues and problems confronting public relations departments in multinational corporations and other organizations involved in international trade and business.																	


MAC 434 	Cinema Management 						2UnitsE
Pre-requisite: History of Motion Picture; Overview of management and organization theory with particular attention to the motion picture industry; Establishment and operation of film making companies and cinema houses. Also, Problems and challenges in running film production companies, institutions and cinema.
					
MAC 436 	Film Criticism 							2Units E
Pre-requisite: Film Theory and Aesthetics. Critical analysis and evaluation of popular and feature films based on major cinematographic principles and criteria such as plot, characterization, special effects and thematic appeal. 												
MAC 438	Critical Writing and Reviewing 					2Units C
The course builds on previous writing courses. It, however, delves into the place of logical reasoning and criticism in all forms of writing namely: articles, journals and books.  It further examines the role of book review in the development of use of book industry as well as the acquisition of reviewing skills.

MAC 446	Public Affairs Broadcasting 					2Units E
Critical examination of the structure, internal dynamics and functions of the news and current affairs division of broadcasting organizations. Interpretative reporting of government and public institutions and agencies and production of current/public affairs discussions, news magazines and documentaries.

MAC 499 	Original Research Project 						 6Units C
Each student is required to select, in consultation with the supervisor a topic/problem and study this in detail, apply necessary theories/concepts and appropriate methods 
Students initiate and execute a project following the steps in the research process, or do a feature of some other place that is professional-oriented and publishable
												
SUMMARY OF RECOMMENDED UNITS PER LEVEL
	LEVEL
	SEMESTER
	COMPULSORY UNITS
	REQUIRED  
	ELECTIVE 
UNIT
	TOTAL

	100
	HARMATTAN
	12
	8
	2
	22

	
	RAIN
	12
	8
	-
	20

	200
	HARMATTAN
	15
	2
	4
	21

	
	RAIN
	15
	2
	4
	21

	300
	HARMATTAN
	15
	2
	4
	21

	
	RAIN
	8
	4
	4
	16

	400
	HARMATTAN
	12
	-
	4-3
	16-15

	
	RAIN
	14
	4
	2
	20

	
	TOTAL
	103
	30
	24-23
	157-156
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UNIVERSITY LOGO



The logo of the University is an open book, on an oval pedestal with a torch enclosed in a blue circle. A banner strip ties all the symbols together. The open book symbolizes knowledge. The torch depicts light for spiritual guidance. The oval represents the divine presence of God. The green banner symbolizes the fertile land of Nigeria, the hope and prosperity of the future.



There are three main colours: Blue, Gold and Green. “Blue” symbolizes the love of God; “Gold” represents the preciousness of knowledge while “Green” represents Agriculture and Industry which are the features of the geographical location of the University. 



OBJECTIVES OF THE UNIVERSITY



Crawford University was established in 2005 as a Multi-Campus, Residential University. Right from inception, the University founding fathers had put together specific objectives for the university as follows:

· To give the opportunity of acquiring a higher education to all students

· To provide relevant courses of instruction and other facilities for the pursuit of learning in such branches of knowledge as the University may desire to foster and in so doing make those facilities available on proper terms to such persons as are equipped to benefit from them;

· To promote scholarship and encourage the advancement of learning;

· To conduct relevant research into human problems and their alleviation;

· To relate its activities to the social, cultural and economic needs of the people of Nigeria in particular, and the world in general,

· To undertake any other activities appropriate for a University of high repute, and

· To produce well-rounded graduates, who will be academically sound, creative, with good morals and the fear of God.






FOREWORD BY THE DEAN, COLLEGE OF BUSINESS AND SOCIAL SCIENCES



The College of Business and Social Sciences is one of the two Colleges domiciled in Crawford University. The College took off in October 2005 following the formal license to the University in the same year. At the inception, the University had 156 students in all the programmes; but the number has highly increased ever since. In the current session, the student population in the college has risen to 688. The College currently runs five departments, namely: Accounting and Finance; Administration and Management; Economics; Social Sciences and Political Science & International Relation, Mass Communication.



The College offers B.Sc. Degree programmes in Mass Communication, Accounting; Banking and Finance; Business Administration; Economics; Marketing; Industrial Relations and Personnel Management; Political Science and International Relations; Public Administration; and Criminology & Security Studies.  These programmes are continually updated to take cognizance of new innovations, development and international best practices in the disciplines. 



The College has so far graduated fourteen sets of students. Many of our graduates are establishing themselves and are making progress in their chosen careers. Many are pursuing their postgraduate studies in Nigerian Universities, while a good number of them are in Europe and North America. Already, some of them are showing interest in our existing postgraduate programmes (in Business Administration, Economics, and Accounting) while the University is still making efforts to ensure that more programmes are floated at the postgraduate level.



Professor Amos  Olatunde ABISOYE

Dean, College of Business and Social Sciences












OFFICERS OF THE COLLEGE

DEAN

Professor Amos Olatunde ABISOYE

B.Sc., M.Sc, Ph.D. (Ibadan)



COLLEGE OFFICER

Mr. Sowo, Michael Oluwatoyin, AMNIM, MANUPA, ALMP

B.Sc., M.Sc., Mini-MBA.



SECRETARY TO THE DEAN

Mrs. Oloyede, O Omobolaji

OND, HND



HEADS OF DEPARTMENT



DEPARTMENT					HEAD

	

1. Mass Communication					Dr. Kayode Okuande

1. Administration & Management		                     

1. Economics						

1. Social Sciences				                     Mr. Akinlotan,.Raymond

1. Accounting and Finance			                     Dr. Oladiran, R. William

1. Pol. Science & Int’l Relations		                     Dr. Ogunwa, S.A.



		S/N

		PROGRAMMES

		HEADS OF DEPARTMENT

		QUALIFICATIONS



		1

		Mass Communication

		Dr. Okuande J. Kayode

		B.A., M.Sc., PhD.



		2

		Business Administration

		





		





		3

		Marketing

		

		



		4

		Industrial Relations & Personnel Management

		

		



		5

		Economics

		

		



		6

		Political Science & International Relations

		

Dr. Ogunwa, S.A.

		

B.Sc., M.Sc., Ph.D.



		7

		Public Administration

		

		



		8

		Sociology

		Mr. Akinlotan.Raymond

		B.A., M.Sc.,



		9

		Accounting

		

Dr. Oladiran, R. William

		

B.Sc., M.Sc., Ph.D.



		10

		Banking & Finance

		

		














GENERAL INFORMATION



1.    HISTORICAL BACKGROUND

The College of Business and Social Sciences was established at the inception of Crawford University in October 2005. Currently, the College runs Six Departments viz:

i. Administration and Management 

ii. Department of Political Science and International Relations

iii. Department of Social Sciences 

iv. Department of Economics

v. Department Accounting, Banking and Finance 

vi. Department of Mass Communication



All the Departments offer courses leading to the award of B.Sc. Degree in all the above mentioned disciplines.  



2. ORGANIZATIONAL /ADMINISTRATIONAL STRUCTURE

The Dean of the College is the administrative Head of the College, exercising general control over the academic and administrative affairs of the College. The Dean is assisted by the Head of Departments and the College Secretary. The Heads of Departments are responsible through the Dean to the Vice–Chancellor for the smooth running of their Departments.



The College Secretary is the head of all the non-academic staff of the College and is the Secretary to all the College Boards and Committees. He/she also ensures the implementation of their decisions and directives. Also, he/she ensures the proper organization of the students' records in the Dean's office.



Students in the College organize academic and social activities under the aegis of the Students' Association relevant to the academic disciplines in the College. Such association draws its membership from all matriculated students in the particular academic discipline. The Departments also organize career and motivational talks from time to time for the students among other activities.



3. COLLEGE STANDING COMMITTEES

The Board and  other Statutory Committees of the College are concerned with the  consideration of all academic matters, for example, curriculum development, conduct of examinations and consideration of  results, academic staff  matters,  determination of  students'  academic standing and welfare, among other issues that might be brought before them from time to time. The Boards and committees are:

a. COLLEGE BOARD - 

Composition

· Vice- Chancellor-Chairman

· Dean, College of Business and Social Sciences

· All Heads of Departments in the College of Business and Social Sciences

· All Professors  in the College of Business and Social Sciences

· One (1) Representative from the College of Natural and Applied  Sciences

· The Librarian or his/her Representative

· College Officer - Secretary






b.	COLLEGE BOARD OF STUDIES -

	Composition 

· Vice-Chancellor - Chairman

· Dean, College of Business and Social Sciences

· All Heads of Departments  in the College of Business and Social Sciences

· All Coordinators of programmes in the College

· All full time members of Academic Staff in the College of Business and Social Sciences not below the rank of Lecturer II

· The Librarian or his/her Representative

· College Officer - Secretary



c.	College Board of Examiners of Business and Social Sciences -

Composition

· Vice-Chancellor – Chairman

· Dean, College of Business and Social Sciences

· All Heads of Departments in the College of Business and Social Sciences

· All Coordinators of Programmes in the College

· All full time members of Academic Staff in the College of Business and Social Sciences not below the rank of Lecturer II

· One (1) Representative from the College of Natural and Applied Sciences

· Head, Examinations & Records Division or his/her Representative

· The Librarian of his/her Representative

· College Officer - Secretary



d.	College Review Panel (Academic) Committee

Composition

· Dean, College of Business and Social Sciences - '(Chairman)

· All Heads of Department, Heads of Units

· All Professors in the College

· College Officer - Secretary



e.	College Seminars Committee

Composition

· Nominee of the Dean as - Chairman

· One (1) Representative from each Department

· College Officer - Secretary



f.	College Management Committee

Composition 

· Dean, College of Business and Social Sciences

· All Heads of Department in the College

· Programme Coordinators

· College Officer - Secretary



4.         DEGREES OFFERED

The following programmes and degree are offered and awarded: 

i.	Economics -

a.	B.Sc. Economics

ii.	Accounting, Banking and Finance

a.	B.Sc. Accounting

b.	B.Sc. Banking and Finance



iii.	Social Sciences -

a. 	B.Sc. Sociology

iv.	Political Science and International Relations

           a.		B.Sc. Political Science and International Relations

           b.		B.Sc Public Administration

v.	Administration and Management 

a.	B.Sc. Marketing

b.	B.Sc. Business Administration

c.	B.Sc. Industrial Relations and Personnel Management

vi.	Mass Communication

           a.	B.Sc. Mass Communication



5.	PAST AND CURRENT DEANS OF THE COLLEGE

a. 2005 – 2008		Prof. B. A. Babalola

b. 2008 – 2009		Prof.  F. O. Adewunmi

c. 2009 – 2012		Prof. Olusola Ojo

d. 2012 – 2015 		Prof. P. O. Yalokwu

e. 2015 - 2017              	Prof.  Alaba Simpson

f. 2017 - 2019		Prof. Omorogbe, Comfort E.

g. 2019 - Till Date	Prof. Amos Olatunde Abisoye

h. 



6.	PAST AND CURRENT COLLEGE OFFICERS

a. Mrs. P. A. Ajeyalemi		2008/2009

b. Mrs. C. M. Majasan		2009/2010

c. Mrs. C. G. Ogugua		2010/2011

d. Mr. O. K. Oni			2011/2012

e. Mrs. C. G. Ogugua              	2013/2014

f. Mrs. C. M. Majasan		2014/2015

g. Mr. Atoe Emmanuel            	2016/

h. Mr. Sowo, Michael Oluwatoyin

 

7.	OFFICE OF THE DEAN

		S/N

		NAME

		DESIGNATION

		QUALIFICATION



		1.

		Prof. Amos Olatunde Abisoye

		Dean

		B.Sc., M.Sc, Ph.D.



		2.

		Mrs. Oloyede, O Omobolaji

		Senior Confidential Secretary

		OND, HND



		3

		

		Chief Clerical Officer

		







8.	COLLEGE OFFICER

		S/N

		NAME

		DESIGNATION

		QUALIFICATION



		1.

		Mr. Sowo, Michael Oluwatoyin

		College Officer

		B.Sc., M.Sc., Mini-MBA.












COLLEGE OF BUSINESS AND SOCIAL SCIENCES



9.	BASIC ADMISSION REQUIREMENTS AND EXPECTED DURATION OF THE PROGRAMME(S) 

Admission into Social Science programmes in Nigerian Universities is by two modes: The Universal Tertiary Matriculation Examination (UTME) and Direct Entry (DE). The requirements for each are as stated below:



a.	UTME Admission Requirements

i.	Candidates for admission into the four year degree programme in the Social Sciences in Nigeria should possess a Senior Secondary School Certificate or General Certificate of Education of West African Examination Council (WAEC) or National Examination Council (SSCE-WAEC/NECO) or their equivalent with at least five credit passes in relevant subjects including Mathematics, English Language and Lit –in- Eng at not more than two sitting. The other remaining two credits required are determined by the department. 



ii.	Direct Entry 

Candidates for Direct Entry admission shall possess five credit passes in the Senior Secondary School Certificate, General Certificate of Education, National Examination Council or their equivalent including English, Lit –in –Eng and Mathematics of which at least two shall be at the Advanced level or four credit passes of which at least three shall be at the Advanced level provided that such passes are not counted at both levels of the examinations. In some cases, holders of National Certificate of Education (NCE) and National Diploma certificate in disciplines related to courses of study desired in the Social Sciences are accepted. Students with professional qualification such as ACA, ACCA, may be considered.



iii.	Inter-University Transfer Mode 

Students can transfer from other Universities into 200-Level courses provided they have the relevant qualifications. Universities are to satisfy themselves that the grades obtained by such candidates are acceptable.

 

b.	Minimum / Maximum Duration 

The minimum duration of Social Sciences is four academic sessions for candidates who enter through the UTME Mode. Direct Entry candidates admitted to the 200 level of their programmes will spend a minimum of three academic sessions.



10.	ELIGIBILITY FOR ADMISSION

An applicant must have completed 12 years pre-tertiary education i.e. someone who has finished six years of Primary School, three of Junior Secondary School (JSS) and three in the Senior Secondary School (SSS) in the Nigerian Educational System or to possess equivalent/superior credentials. In addition, applicants must take the mandatory University Matriculations Examination (UME) and pass at prescribed levels.



11.	REGISTRATION PROCEDURE

i.	Requirements for Registration

a) Photocopies of credentials posted on-line

b) Birth Certificate

c) Eight (8) passport size photographs

d) JAMB Notification of Results

e) University Admission letter



ii.	Procedure for Course Registration

a)	All students are to embark on course registration at the commencement of each semester. Students are therefore expected to register twice in a session. i.e. at the beginning of each semester.

b)	After the payment of school fees students are expected to proceed to the Bursary with proof of bank payment for a pin code for on-line registration.

c)	Students are expected to collect registration forms from Department and then complete on consultation with the course adviser. Thereafter, the forms are forwarded to the Edu-Portal for proper documentation.

d)	Students are allowed a maximum of seven (7) weeks for registration and an additional two (2) weeks for late registration. All duly registered students should download and reproduce four (4) copies of the Course Registration Forms for distribution as follows:

(a) Head of Department

(b) Dean

(c) College

(d) Student

e)	Any student that fails to register within this period ceases to be a bonafide student of Crawford University.

f)	For emphasis, Senate will not entertain any application for suspension and resumption of studies for failure to register within the time frame given.

g)	The first three procedures are subject to change as regulated by the University Senate at the start of each academic session.



iii.	Addition and Deletion of Courses



Any student wishing to delete course(s) will be allowed to do so within the first-nine (9) weeks of registration. Any student wishing to add additional course(s) will be allowed to do so within the first seven (7) weeks of registration for both first and second semester.



12	REGULATIONS GOVERNING THE AWARD OF BACHELOR’S DEGREE (FULLTIME)



(a) A programme of study shall be provided leading to a Bachelor’s degree to be denoted 

by the letters. B.Sc., (or such other abbreviation as may be approved by Senate from time to time) and which may be awarded with honours or as a Third Class degree. The programme normally extends over a period of three or four academic years, depending on the student entry qualifications as follows:



i. Three years for direct entry candidate with prescribed acceptable qualification, Crawford Foundations students or equivalent admitted to the 200 level. Courses taken at 200, 300, and 400 levels shall be used in the award of the degrees of this category of students. Students in this category shall be required to take; in addition, appropriate prescribed GST courses and other compulsory courses at the 100 level.

ii. Four years for students with WASC, GCE, Ordinary or equivalent qualifications, admitted to the 100 level.

iii. A full-time student is one who carries not less than the minimum load stipulated in the College.

iv. The minimum duration for graduation for a four year programme is 8 semesters and 6 semesters for three year programme; while the maximum length of time required in the College shall not be more than 12 semesters for the four year programme and 10 semesters for the three-year programme.

v. The maximum load permissible per semester is 24 credit units, whilst the minimum load is 16 credit units for full-time studentship.

vi. The University Senate may permit students in exceptional cases to carry less than the minimum load or more than the maximum load, upon the recommendation by the Head of Department through the Dean of the College.



(b)  Student Academic Status



A student’s academic status shall be determined on the basis of his/ her performance in the Harmattan and Rain Semester examination for each of the 100, 200, 300 and 400 levels of the degree programmes. The following categorization of students’ status shall be used:



Good Standing:



To be in good standing, a student must:



· Pass a minimum of 24 units per session, and 

· Have a Grade Point Average (GPA) of not less than 1.5



Probation



A student shall be placed on “Probation” if:



· He/she has not passed a minimum of 24 units for a particular level and/or

· His/her GPA is less than 1.5

· The period of probation shall be a maximum of two semesters

· A student on probation is allowed to register for courses at the next higher level in addition to his/her probation level courses provided that:

(i) The regulation in respect of student workload are complied with; and 

(ii) The pre-requisite courses of the higher level courses have been passed.





· A student on probation, who fails to improve on his/her cumulative grade point average (CGPA) of 1.5 and 24 units in the subsequent semester, such as would place him/her in good standing, shall have another chance, thereafter he/she will be asked to withdraw from the University.



Transfer Cases



(i) Students who transfer from other Universities shall be credited with only those courses relevant to the programme of this University, which the candidates have already passed. Such students shall however, be required to pass the minimum number of units provided that these students shall spend not less than two (2) years (4 semesters) in order to earn a degree of Crawford University.

(ii) Students who transfer from one College to another within the University for any reason shall be credited with those units passed that are within the curriculum of the receiving College.

(iii) Appropriate decisions on transfer cases shall be subject to the approval of Senate on the recommendation of the appropriate College Board.



 13.   EXAMINATION, GRADING PROCEDURE AND RESULT.  



Course Assessment

1. All courses shall normally be evaluated by examinations and continuous assessment (C.A.) Continuous Assessment shall be done through essays and tests.

1.  Scores from continuous assessment shall constitute 40% of the final mark for each of course.

1. For courses, which are partly practical and partly theoretical, e.g. feasibility studies, scores from Continuous Assessment shall constitute 40% of the final marks. 

Examinations

1. Scores for examination shall constitute 60% of the final mark 

1. Each course shall normally be completed and examined at the end of the semester in which it is offered.

1. A written examination shall last a minimum of two hours for a two-unit course and a minimum of three hours for a three-unit course.

Grading System

Grading of courses shall be done by a combination of percentage marks and letters grades translated into a graduated system of grade point equivalents. For the purpose of determining a student's standing at the end of every session, and for the final degree classification, the Grade Point Average (G.P.A.) system shall be used. The GPA is computed by dividing the Total Number of Credit Points (TCP) by the Total Number of for all the courses taken. The credit point for a course is computed by the number of unit for the course and by the grade point equivalent of the marks scored in that course,


i.e.  GPA=   TCP

                          TNU
Where 	TCP = E (cp x units)

TNU = (Units of courses taken)

1. The maximum length of time required to obtain a degree in the Department shall be twelve semesters for 4-years degree programme and ten semesters for candidates admitted into the 200 level of the programme.

1. For extension beyond the maximum period for a degree, special permission by Senate shall be required on the recommendation of the appropriate College Board.



14.	STUDENTS’ WELFARE



Students are advised to meet with their respective course advisers for academic grievances, advice, guidance and counseling.






15.	COURSE ADMINISTRATION AND ASSESSMENT



(A)	Courses and Units



(i) A course unit is a series of 15 one hour lectures or tutorials or an equivalent combination of this type of instruction. No course shall be less than two units or more than six units.

(ii) There shall be four level of courses for the 4-year degree programme and 3 levels for the 3-year programme, numbered as follows:



        	100-199 (100 level courses)

         	200-299 (200 level courses)

         	300-399 (300 level courses)

         	400-499 (400 level courses)



Course numbers shall be prefixed by a three character course code, e.g. MAC 103



(B)	Course Status



The following standard terminologies will be used in all units of the Departments to indicate the status of each course;

(i) Compulsory: Courses specified by the Department which students must take and pass.



(ii) Required: A course which a student must register for and pass at 40% before a degree can be awarded but which is not counted towards degree classification e.g General Studies, Library Use.

(iii) Elective: Courses specified by a Department which a student must take in order to make up the required additional units for the award of the degree.



(iv) Pre-Requisite: a course whose knowledge is essential prior to taking another specified courses. A prerequisite requirement is fulfilled by completing and passing the prerequisite courses which may also be waived for suitably qualified candidates by the College Board on the recommendation of the Department.



(v) Audited Course: A course which the student attends but in which he/she is not examined. 



 (C)	Conduct during Examination



(i) Candidates must be seated at least 15 minutes before the commencement of each examination. Thereafter, no candidates will be allowed into the examination room except at the discretion of the Chief Invigilator. Candidate will not normally be allowed to leave the examination room. Outside these periods candidates may leave the room temporarily only if accompanied by an attendant.

(ii) Candidate shall not be allowed to take into the examination room or have in their possession during the examination, any book or paper, mobile phone, printed or written document (whether relevant to the examination or not)

(iii) Any proven attempt made by candidate directly or indirectly to influence the process of examination or any part therefore with a view to obtaining undue advantage shall lead to the candidate’s disqualification from the whole examination

(iv) Silence shall be maintained throughout the period of examination and communication among the candidates will not be allowed.

(v) Candidates shall comply with all instructions set out in the examination answer booklet or other examinations materials. They shall also comply with all instructions given to them by the invigilators.

(vi) Whenever there is an alleged examination malpractice, the candidates involved shall be required to make a signed statement immediately. Failure to comply shall constitute a serious offence and lead to disqualification from the examination and any other disciplinary action deemed appropriate. A proven case of examination malpractice shall lead to dismissal from the University.

(vii) Candidates must present themselves to all University examinations for which they have been duly registered. Candidates who fail to do so for reasons other than illness or accident attested to by the Chief Medical Officer or the University shall be deemed to have scored 0 in that examination.

(viii) Examination offences are considered as breach of the matriculation oath and it may attract the following sanction



		S/N

		EXAMINATION RELATED OFFENCE

		PUNISHMENT (MAXIMUM)UNLESS OTHERWISE STATED



		1

		Non –Display of ID Card

		Suspension



		2

		Noise making during  examination

		Suspension



		3

		Refusal to submit oneself for search by an Invigilator

		Suspension



		4

		Use of scrap papers with written notes in examination hall 

		Suspension



		5

		Illegal possession of University Answer Sheets (whether used orunused)

		Suspension



		6

		Mutilation or removal of any paper or Answer Script supplied

		Suspension



		7

		Failure to submit Answer script to Invigilator after an examination

		Suspension



		8

		Oral communication between candidates during an Examination

		Suspension



		9

		Impersonation

		Suspension



		10

		Other examination  related offences 

		To Be Determine Based on the Gravity of the Offence Committed







(D)  Presentation of Results

Results from the Department shall be presented to and considered by the College Board of Examiners at the end of each semester. The standard format approved by Senate shall be used. The approved results shall be forwarded through the Head of Department and Dean to the Exams and Records Division for processing.




(E)  Pass-Mark

The minimum pass-mark in any course shall be 40%. Each course unit shall be graded out of a maximum of 100 marks and assigned appropriate letter grade point equivalent as in the following table:





		MARKS

		LETTER GRADE

		GRADE POINT



		70 and Above

		A

		5



		60-69

		B

		4



		50-59

		C

		3



		45-49

		D

		2



		40-44

		E

		1



		39-0

		F

		0





	

(F)  Classification of Degree



The determination of the class degree shall be based on the Cumulative Grade Point Average at the 100, 200, 300 and 400 levels. Cumulative Grade Point (CGPA) shall be determined at the end of each semester taking into consideration all the courses so offered, and approximated to 2 decimal places.



The Cumulative Grade Point Average (CGPA) shall be used for the determination of the class of degree according to the following ranges:



CGPA						CLASS OF DEGREE

4.50 - 5.00						First Class Honours

3.50 - 4.49						Second Class Upper

2.40 - 3.49						Second Class Lower

1.50 - 2.39						Third Class

Less than 1.50						Fail



Please note that a student who has taken more than one year in excess of the four year period, to obtain his/her degree without a legitimate reason, as determined by Senate, shall not normally be eligible for an “honours” classification.



16. COUNSELLING

Students counseling is an important activity of the Departments, which is aimed at ensuring academic success for all students. Students are normally attached to a lecturer who is regarded as a senior partner for the success of the students. The lecturer is referred to as the Level Coordinator/Adviser. He/she is responsible to the entire students for that level in each department.



17. INFORMATION MEDIUM

Information meant for students are normally pasted on the notice boards, Institution website (Students’ portal). It is the responsibility of students to go to these boards regularly to ensure that they keep abreast of the happenings in the Department and College as regards their programme in the University. Furthermore, CRAWFORD Official Bulletin is another source of keeping abreast with happenings in the institutions. The Department and College would therefore not be responsible for negligence on the part of the students for failing to comply with any directives of the departments or its units given through the medium of the notice boards.



18. DISCIPLINE

The College does not take kindly to acts of indiscipline on the part of students. Degrees are awarded for deserving student by the Departments having been found worthy in character and in learning.



Acts such as insubordination acts of violence or behaviours that border on disrespect to the constituted authority of the University are treated with utmost seriousness and appropriate punishment given, when guilty. Students are, therefore, advised to take their studies seriously and obey regulations.



19.	THE GENERAL STUDIES PROGRAMME

All students of the University are required to pass at least four General Studies Programme courses as a condition for graduation. The General Studies courses are University based, and are meant to widen the horizon of students beyond their areas of study. The College has a GST Coordinator for students to consult on issue related to GST. All GST courses are compulsory for all students irrespective of their level of admission. This also applies to student transferring from other Universities.



20.	ENTREPRENEURIAL DEVELOPMENT STUDIES

Based on the Federal Government directives to all Nigerian Universities, the University has introduced two courses on Entrepreneurship. These courses pertain to both theoretical and practical aspects of Entrepreneurship and are taken by students at the 200Level and 300Level in the College.



23.	STUDENTS’ RESPONSIBILITIES

It is the responsibility of each student to ensure the following: 

1. Prompt registration at the  beginning of each semester 

1. Regular attendance at lectures.

1. Quick response to official calls

1. Completion of all academic assignments.

1. Effective use of the Library and studying at his/her convenience

1. Close relationship with his/her level adviser

1. Good preparation for success in all examinations

1. Compliance with all  rules and regulations of the University

1. Eschew all acts that can lead to suspension or dismissal from the University. 



To this end, students should know that their success or failure depends on how they are able to manage their resources and comport themselves in the University.



24. 	STAFF OFFICE HOURS

Lecturers in the Department keep office hours that are displayed on the door of each academic staff.
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